CONTENT STRATEGY

Ira Bodnar

Founder of Ryze Al — Al that runs your paid ads

23k followers View Profile

8 6 PM, UTC 80 73%

MAIN POSTING TIME
POSTS / WEEK AVG REACTIONS CALL-TO-ACTION

25 comments FREQUENCY

#1 SUCCESS FACTOR

He makes one clear promise everywhere (“Al that runs your paid ads"), then backs it up
with posts that feel like ready-to-use work instructions (task lists, rules, and templates)
instead of opinions. He finishes many of these posts with a one-word “comment to get the
file/guide" ask, which both boosts reach through replies and turns attention into direct
conversations in DMs.

FORMAT BREAKDOWN

® Image 74% 100 avg reactions
@® Video 22% 70 avg reactions

@ Text Only 5% 20 avg reactions

7 Tactics You Can Steal

01 End with “comment ONE word" to get the free file

02 Start with “this just launched"” plus the one big new ability


https://linkedin.com/in/bodnarira

03

04

05

06

07

List the exact chores it can do, then show copy-paste rules

Put the whole checklist in one image so people save it

Use simple before-and-after numbers to prove it's worth trying

Promise "it won't change anything until you approve it"

Repeat the same winning post later with small tweaks



PART 1

7 Tactics You Can Steal

° End with “comment ONE word" to get the free file

He teaches something useful first, then ends with one easy ask like “Comment ‘ADS’ and I'll send
it.” This works because people get a clear next step, and all those comments push LinkedIn to show
the post to more people. In his dataset, posts with CTAs average 8.50x relative engagement versus
0.65x without, and the biggest spikes are usually keyword comments. To copy it: offer one thing
people can use today (a guide, template, checklist), ask for a single keyword, and send it in DMs.

Example 1 - Example 2 » Example 3 »

e Start with “this just launched” plus the one big new ability

Many of his highest-performing posts open like a breaking update (“just dropped,” “went live") and
immediately say what the new thing lets you do. It works because people love being early, and the
first line makes the benefit obvious before they scroll. This style also fits his “Al that runs your paid
ads” positioning, so the hook doesn't feel random. To copy it: lead with the news, then in the same
sentence say the new outcome in plain words.

Example 1 - Example 2 —» Example 3 -»

List the exact chores it can do, then show copy-paste rules

His top posts don't stay vague—they list the boring chores someone does all week, then show the
exact "if X happens, do Y" rules or example commands. This works because people can picture it
working in their own life, and it turns a big claim into something testable. Several of his highest-
performing posts include long bullet lists plus example commands, which helps explain why those
posts hit 19-44x relative engagement. To copy it: write 8-15 chores, then add 3-5 sample lines
someone could literally paste and run.

Example 1 - Example 2 —» Example 3 -»

n Put the whole checklist in one image so people save it

He often puts the “full list” in a single image so readers can save it and share it without hunting
through paragraphs. This works because images outperform his other formats (image posts
average 7.36x relative engagement vs 4.98x for video and 0.24x for text-only). It also makes the
post feel like a mini handout, not a rant. To copy it: turn your steps into a clean one-page graphic,
then use the caption to explain what it is and how to use it.

Example 1 - Example 2 -» Example 3 -»


https://www.linkedin.com/posts/bodnarira_our-community-put-together-72-gpt-52-prompts-activity-7408175003957088257-1vTi
https://www.linkedin.com/posts/bodnarira_claude-skills-dropped-last-month-we-built-activity-7419664464389758976-cKPW
https://www.linkedin.com/posts/bodnarira_47-resources-i-keep-coming-back-to-for-paid-activity-7402459196685721601-VtzK
https://www.linkedin.com/posts/bodnarira_claude-just-dropped-cowork-with-computer-activity-7416777474472267776-le9d
https://www.linkedin.com/posts/bodnarira_openai-just-announced-ads-in-chatgpt-heres-activity-7418028106310914049-PLNy
https://www.linkedin.com/posts/bodnarira_ads-in-ai-mode-went-live-2-weeks-ago-early-activity-7406251409844670464-mP0X
https://www.linkedin.com/posts/bodnarira_claude-recently-dropped-cowork-with-computer-activity-7425226117013270529-ClBG
https://www.linkedin.com/posts/bodnarira_claude-plugs-into-ad-workflows-heres-what-activity-7426657233641500674-cUjG
https://www.linkedin.com/posts/bodnarira_new-chatgpt-app-for-google-ads-now-you-activity-7403384259396288513-D5F3
https://www.linkedin.com/posts/bodnarira_claude-skills-dropped-last-month-we-built-activity-7419664464389758976-cKPW
https://www.linkedin.com/posts/bodnarira_clawdbot-n8n-handle-5000-accounts-scale-activity-7428807932596805633-Vy_U
https://www.linkedin.com/posts/bodnarira_meta-paid-4b-for-manus-heres-what-it-actually-activity-7414358570554834944-dHDH

Use simple before-and-after numbers to prove it's worth trying

He repeatedly uses plain before/after math like “2 hours - 10 minutes” or “scale 20x without
hiring.” This works because anyone can feel time, money, and workload pain—even outside
marketing—and the “delta” is easy to repeat to a friend. Multiple top performers lean on time-to-
complete and scale claims, which helps explain their outlier engagement (often 20x+ relative
engagement). To copy it: pick one painful task, show the old time/cost, show the new time/cost,
then list what the system outputs.

Example 1 - Example 2 -» Example 3 -»

Promise "it won’t change anything until you approve it"

When he talks about automation, he adds safety steps like approvals before changes go live. This
works because people fear losing control, especially when money or reputation is on the line, so
guardrails make the promise believable. You see this in his system-style posts that include
Slack/email approvals and clear alerts, which helps them earn both trust and comments. To copy it:
say exactly what the tool can do, then add the rule that humans approve important actions first.

Example 1 - Example 2 -» Example 3 -»

Repeat the same winning post later with small tweaks

He doesn't treat a great idea as “"one and done"—he reposts the same hook and structure again as
a fresh update. This works because many people never saw the first version, and the repeated
message builds memory (“this is what he's about”). The broader content analysis shows repeated
near-duplicates among top performers, and even the top set includes two standalone versions of
the same winning idea. To copy it: keep a swipe file of your best posts, then re-run the same
structure 2-6 weeks later with one new detail or example.

Example 1 - Example 2 —» Example 3 —»


https://www.linkedin.com/posts/bodnarira_clawdbot-is-an-open-source-ai-employee-heres-activity-7421294419825496065-etIV
https://www.linkedin.com/posts/bodnarira_clawdbot-n8n-handle-5000-accounts-scale-activity-7428807932596805633-Vy_U
https://www.linkedin.com/posts/bodnarira_ad-audits-that-win-clients-send-this-to-activity-7406994077633912833-EQEp
https://www.linkedin.com/posts/bodnarira_clawdbot-n8n-handle-5000-accounts-scale-activity-7428807932596805633-Vy_U
https://www.linkedin.com/posts/bodnarira_set-up-10-clawbot-agents-for-google-and-activity-7426230154835795968-em7f
https://www.linkedin.com/posts/bodnarira_new-claude-model-recently-dropped-heres-activity-7424529214126845952-3dZK
https://www.linkedin.com/posts/bodnarira_claude-just-dropped-cowork-with-computer-activity-7416777474472267776-le9d
https://www.linkedin.com/posts/bodnarira_claude-recently-dropped-cowork-with-computer-activity-7425226117013270529-ClBG
https://www.linkedin.com/posts/bodnarira_ai-beats-human-marketers-on-google-ads-here-activity-7414724129486053376-cNct

PART 2

Profile Breakdown

HEADLINE FORMULA
Founder of Ryze Al — Al that runs your paid ads

[Authority role] of/at [product name] — [plain-English job it does]. Why it works: the role
("Founder”) signals ownership and expertise, the product name is memorable, and the last clause
is a concrete job-to-be-done (“runs your paid ads") that instantly qualifies the right buyer.

BANNER STRATEGY

\ssue Cost
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manage paid ads

@ ROAS 3x No ad schedule

Design the banner like a high-contrast ad: 1 bold category claim + 1 outcome metric +
Ul/dashboard-style visuals (widgets, ROAS, “ad strength”) + logo. Why it works: it repeats the
exact same promise as the headline, uses the buyer's “numbers-and-dashboards” language for
instant credibility, and makes the profile feel like a product landing page without needing lots of
text.



PART 3

Content Strategy

PILLAR % WHAT CRUSHES EXAMPLES
Al that does th.e 329% Srecific, execution-focused breakdowns win: T
work (automation within this pillar, deep “what it can do” posts with
tools, agents, concrete examples and a clear deliverable spike Post 3
audits) hard (17 posts at = 6.00x relative engagement,

averaging 19.87x). Broad, low-specificity product

updates underperform (6 posts below 2.00x,

averaging 1.24x), especially when they don't

show an output or a setup path.
What's changingin 2G9, Breaking-news explainers with an “everything we e ¥
ads (news + “what know" structure outperform (7 posts at = 2.97x,
it means” averaging 12.40x) because they're easy to share ~ Post3
explainers) and make people feel up to date. Longer

context/think pieces without immediate utility

tend to land below median (16 posts at < 0.84x,

averaging 0.56x).
How-to workflows 289/ Step-by-step playbooks with a concrete " e
and operator deliverable outperform (8 posts at = 4.89x,
resources averaging 9.57x). Vague “link in comments” or Post 3
(playbooks, low-context continuation posts consistently
templates, underperform (13 posts below 1.00x, averaging
troubleshooting) 0.44x).
Community + light 149, These are volatile. The best ones work when B O
posts (games, they invite replies (4 posts at = 0.51x, averaging
quick prompts, Post 3

recruiting)

1.20x), but most minimal/vague posts flop (8
posts at < 0.42x, averaging 0.28x).


https://www.linkedin.com/posts/bodnarira_we-built-chatgpt-for-ads-so-you-can-verify-activity-7417871413585453056-wwDH
https://www.linkedin.com/posts/bodnarira_we-built-an-ai-ads-auditor-it-completes-activity-7402760789373382656-LK0i
https://www.linkedin.com/posts/bodnarira_set-up-10-clawbot-agents-for-google-and-activity-7426230154835795968-em7f
https://www.linkedin.com/posts/bodnarira_openai-just-announced-ads-in-chatgpt-heres-activity-7418028106310914049-PLNy
https://www.linkedin.com/posts/bodnarira_ads-in-ai-mode-went-live-2-weeks-ago-early-activity-7406251409844670464-mP0X
https://www.linkedin.com/posts/bodnarira_ai-broke-distribution-8-things-that-change-activity-7427400153298350081-IywU
https://www.linkedin.com/posts/bodnarira_mcp-servers-now-exist-for-google-meta-and-activity-7416152063807520768-slT6
https://www.linkedin.com/posts/bodnarira_how-to-set-up-claude-skills-in-15-min-for-activity-7417490815028985856-UAhT
https://www.linkedin.com/posts/bodnarira_n8n-that-generates-10-ad-variations-for-each-activity-7405538412788649985-dBFN
https://www.linkedin.com/posts/bodnarira_marketing-friendslets-play-a-game-drop-activity-7403520144255385601-2EP7
https://www.linkedin.com/posts/bodnarira_im-assembling-a-team-activity-7420912300238372864-lear
https://www.linkedin.com/posts/bodnarira_one-reply-thats-all-i-need-activity-7427994243589222400-nVHw

PART 4

Conversion Strategy

Their Offer(s)
Ryze Al — Al that runs paid ads (reads account data, audits, and helps manage campaigns)
Al Ads Auditor / audit automation for agencies (client-ready reports, many parameters)
Clawdbot + workflow automations (often paired with n8n)
Community + newsletter bundle around Al for paid ads operators

Resource lead magnets (prompt libraries, guides, setup files, databases)

How They Promote in Posts

CTAs are frequent and usually placed at the end. Depending on how you count CTAs, about 52% of posts
use an explicit “"comment to get” CTA (46/88), and about 73% use any CTA at all (64/88). The payoff is
huge: posts with CTAs average 8.50x relative engagement versus 0.65x without, and explicit “comment a
keyword to get the asset” posts average 11.28x versus 0.96x without an explicit CTA. Most CTAs are value-
first and low-friction (one word), which turns a helpful post into both reach (comments) and lead capture
(DM list).

Example 1 - Example 2 » Example 3 »

How They Promote in Profile

The profile works like a mini landing page: the headline states the job-to-be-done, and the banner repeats
the category claim with performance-style proof cues (ROAS, strength indicators). The Featured section
points to a single Ryze explainer asset that bundles product + community + newsletter into one
ecosystem. A visible gap is the missing About section (blank in the provided data), so the conversion path
relies more on post - comment keyword - DM than on a written on-profile pitch.

View Profile »


https://www.linkedin.com/posts/bodnarira_ad-audits-that-win-clients-send-this-to-activity-7406994077633912833-EQEp
https://www.linkedin.com/posts/bodnarira_we-manage-300-google-ads-accounts-most-activity-7403040244117426176-H1LC
https://www.linkedin.com/posts/bodnarira_more-us-clients-heres-the-14-day-roadmap-activity-7408590573122555904-7v0b
https://linkedin.com/in/bodnarira

PART 5

Top 10 Posts
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Googe Ads

Clawdbot

Claude just dropped Cowork with Computer Use

He shares a new Claude feature and explains it as an Al that can see the screen and operate the
ad platform interface. The post lists specific actions it could take inside an account and includes
example commands with clear thresholds. He ends by offering a setup guide if people comment
a single keyword.

1191 3603 36

Our community put together 72 GPT-5.2 prompts

He offers a vetted prompt library for improving and troubleshooting paid ads, framed as curated
by experienced operators. The post lists real day-to-day problems the prompts solve and
explains that the shared set is the "best of" a larger collection. He asks readers to comment a
keyword to receive the pack and setup instructions.

781 3988 21

Claude Skills dropped last month.

He explains a new "“Skills" format in simple terms and presents a set of reusable workflow files
he built for marketers. The post gives multiple examples of what you can paste in (data, URLs,
test results) and what you get out (audits, fixes, messaging, sequences), including time-saved
claims. He offers to send the files to anyone who comments a keyword.

1248 3167 30

Clawdbot is an open-source Al employee

He presents a low-cost, always-on automation setup as an “Al employee” that can run on
inexpensive hardware. The post lists recurring tasks it can handle (analysis, reporting, research,
audits) and compares the old manual workflow to the new “text the Al” workflow with time
reductions. He ends with a comment keyword to get the setup guide.

1125 3021 45

Al rewrote the ads playbook

He argues the paid ads landscape changed dramatically in the last year and lists specific new
surfaces, tools, and workflows that didn't exist before. The post is packaged as a single “all in
one doc" guide that helps readers catch up quickly. He offers to send the guide if people
comment a keyword.

540 2268 13


https://www.linkedin.com/posts/bodnarira_claude-just-dropped-cowork-with-computer-activity-7416777474472267776-le9d
https://www.linkedin.com/posts/bodnarira_our-community-put-together-72-gpt-52-prompts-activity-7408175003957088257-1vTi
https://www.linkedin.com/posts/bodnarira_claude-skills-dropped-last-month-we-built-activity-7419664464389758976-cKPW
https://www.linkedin.com/posts/bodnarira_clawdbot-is-an-open-source-ai-employee-heres-activity-7421294419825496065-etIV
https://www.linkedin.com/posts/bodnarira_ai-rewrote-the-ads-playbook-this-is-whats-activity-7410711932711636994-kAeq
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Claude

Clawdbot +n8n
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Googerss  Claude

Claude plugs into ad workflows

He explains how an Al can plug into real workflows and highlights a handful of practical use
cases like diagnosing spikes, finding waste, forecasting budgets, catching fatigue, and writing
report summaries. The post emphasizes speed (“seconds” instead of manual tab switching) and
claims it uses actual account data. He ends with a comment keyword for a DM follow-up.

458 2003 17

How to start an Al ads agency %>

He frames Al ads as a new channel shift and outlines why this moment creates opportunity for
new service providers. The post names what's already live today and uses familiar “gold rush”
examples from prior marketing waves to make the story easy to understand. He offers a multi-
chapter guide in exchange for a keyword comment.

454 1918 25

ClawdBot + n8n handle 5,000 accounts

He claims an automation setup can manage thousands of client accounts without hiring more
people. The post walks through an end-to-end process: data pulls, checks, alerts, approval
steps, client emails, and auto-generated reports, with specific triggers and outputs. He ends by
asking readers to comment a keyword to see how the setup works.

622 1683 26

Your new ads team: 32 Al agents

He turns Al capabilities into the mental model of a full “team,” with a clear count and categories
of specialists. The post describes what the agents can do across auditing, targeting, testing,
creative, and reporting, and includes a concrete example insight with a suggested fix. He offers
setup help if people comment a keyword.

438 1851 17

Claude recently dropped Cowork with Computer Use

He repeats the core idea that an Al can operate the ad platform interface directly by seeing the
screen and clicking buttons. The post again lists the actions it can take and provides example
commands with simple performance rules. He closes with a one-word comment CTA to get a
setup guide.

560 1521 19

Generated by Authority Al


https://www.linkedin.com/posts/bodnarira_claude-plugs-into-ad-workflows-heres-what-activity-7426657233641500674-cUjG
https://www.linkedin.com/posts/bodnarira_how-to-start-an-ai-ads-agency-on-january-activity-7418854566202347520-9XFi
https://www.linkedin.com/posts/bodnarira_clawdbot-n8n-handle-5000-accounts-scale-activity-7428807932596805633-Vy_U
https://www.linkedin.com/posts/bodnarira_your-new-ads-team-32-ai-agents-all-powered-activity-7415153872425693184-RDn9
https://www.linkedin.com/posts/bodnarira_claude-recently-dropped-cowork-with-computer-activity-7425226117013270529-ClBG
https://buildauthority.ai/

