CONTENT STRATEGY

Dan Go

| help entrepreneurs get lean, focused, and high-performing without
sacrificing their business. Body Transformation Coach to Entrepreneurs.
Apply below

481k followers View Profile

16 19 M, T 460 98%

MAIN POSTING TIME
POSTS / WEEK AVG REACTIONS CALL-TO-ACTION

85 comments FREQUENCY

-
#1 SUCCESS FACTOR
He makes health feel like a high-stakes business advantage by mixing emotional, real-life
moments with simple, hard proof (numbers, visuals, clear rules). Then he turns that trust
into action with a consistent “help first, ask second” flow: full value in the post, followed by
one clear next step (subscribe, download, or DM) that matches the topic.

L

FORMAT BREAKDOWN

® Image 65% 510 avg reactions
@® Video 17% 260 avg reactions
@ Carousel 13% 460 avg reactions

Text Only 5% 220 avg reactions

7 Tactics You Can Steal

01 Say something people disagree with, then explain it simply

02 Turn your advice into a step-by-step plan with a deadline


https://linkedin.com/in/coachdango

03

04

05

06

07

Use real numbers so your message feels undeniable

Connect your topic to money, status, or leadership presence

Start with a personal moment so readers feel the stakes

Use one simple image so the post is easy to "get” fast

Ask one easy question so people comment without thinking



PART 1

7 Tactics You Can Steal

Say something people disagree with, then explain it simply

He opens with a strong opinion that feels a little "wrong,"” so people stop scrolling and feel the urge
to respond. Then he makes it believable with a plain-language explanation and a short list of what
to do next. This style matches what wins in his library: big-picture contrarian takes inside longevity
content average about 2.22x relative engagement. To copy it: write one bold sentence, explain it in
3-5 short lines, then give 3-6 bullets people can try today.

Example 1 - Example 2 »

Turn your advice into a step-by-step plan with a deadline

He doesn't just share tips—he turns them into a small plan people can follow, often with a clear
number of steps and a timeframe. This matters because structured “system/blueprint” posts
average about 1.57x relative engagement, while quick "hack” posts average about 0.43x. To copy it:
name the plan ("5 steps,” “30 days"), list the steps in order, and tell people exactly what to do first
today.

Example 1 - Example 2 —»

Use real nhumbers so your message feels undeniable

He backs up claims with numbers (before/after markers, simple ranges, clear benchmarks), so
readers don't have to “trust the vibe.” Proof-based writing fits LinkedIn, and it pairs especially well
with image-led posts, which average about 1.50x relative engagement versus 0.96x for videos and
0.42x for text-only posts. To copy it: pick one metric that matters, show the "before - after,” then
list the 4-6 behaviors that caused it.

Example 1 - Example 2 —»

Connect your topic to money, status, or leadership presence

He often frames health as a professional advantage, not just a personal goal, which fits the LinkedIn
mindset and drives sharing. In his case studies, the business/status ROI subset is the strongest
segment, averaging about 2.52x relative engagement (3 posts). To copy it: name the professional
situation (sales calls, hiring, leadership, negotiations), explain how the problem shows up there,
then give a short “do this” list.

Example 1 - Example 2 —»


https://www.linkedin.com/posts/coachdango_the-worst-exercise-for-burning-fat-is-long-distance-activity-7427458991057805312-piMD
https://www.linkedin.com/posts/coachdango_the-best-way-to-improve-your-sleep-is-not-activity-7419121753463107584-yeJi
https://www.linkedin.com/posts/coachdango_this-5-step-system-is-the-cheat-code-not-activity-7420451404970074112-dopl
https://www.linkedin.com/posts/coachdango_if-i-want-to-lose-my-visceral-fat-in-30-days-activity-7425162165566820352-8nCv
https://www.linkedin.com/posts/coachdango_ive-tracked-500-client-transformations-activity-7423349532098338816-_LAQ
https://www.linkedin.com/posts/coachdango_the-30-day-science-based-protocol-to-lower-activity-7429147824627515392-cG2d
https://www.linkedin.com/posts/coachdango_no-one-wants-to-hear-this-but-people-respect-activity-7412598756375887872-p41D
https://www.linkedin.com/posts/coachdango_my-client-mark-invested-100k-in-his-health-activity-7418638510280081408-nCCC

a Start with a personal moment so readers feel the stakes

He often begins with a real moment (money wasted, a wake-up call, a hard lesson) so the post feels
human before it turns into advice. This supports a broader pattern: story-led content, especially
high-stakes client stories, is a top performer (case studies average about 1.81x). To copy it: open
with one specific sentence from your life, say what changed, then give the 3-7 lessons in bullets.

Example 1 - Example 2 »

e Use one simple image so the post is easy to “get” fast

He leans heavily into image-led posts because they're quick to understand and easy to save or
share. In his dataset, image posts average about 1.50x relative engagement (65 posts), beating
carousels (1.22x), videos (0.96x), and text-only (0.42x). To copy it: use one clean visual (or one
photo), make the first line do the hook, and keep the body in short lines and bullets.

Example 1 - Example 2 -»

Ask one easy question so people comment without thinking

He often ends with a simple question or a one-word prompt, so commenting feels effortless. This
matters because he uses engagement prompts frequently (43 posts use an explicit engagement
question), and nearly every post includes some kind of CTA (98%). To copy it: after your bullets,
ask one question that anyone can answer in one line, or ask them to comment one word to commit.

Example 1 - Example 2 —»


https://www.linkedin.com/posts/coachdango_i-spent-50000-on-supplements-over-20-years-activity-7420812897993400320-5y2x
https://www.linkedin.com/posts/coachdango_i-spent-3-weeks-in-vietnam-and-lost-8-pounds-activity-7428181412115075073-P7IZ
https://www.linkedin.com/posts/coachdango_im-46-heres-the-health-stack-that-let-activity-7421574868393058304-gWww
https://www.linkedin.com/posts/coachdango_the-best-sleep-hack-isnt-in-your-bedroom-activity-7418397524337557504-7SLg
https://www.linkedin.com/posts/coachdango_if-you-want-to-lose-up-to-15-pounds-in-one-activity-7419363326608044032-o8wr
https://www.linkedin.com/posts/coachdango_im-46-if-youre-in-your-40s-and-want-to-get-activity-7420088072303697920-JxG7

PART 2

Profile Breakdown

| help entrepreneurs get lean, focused, and high-performing without sacrificing their
business. Body Transformation Coach to Entrepreneurs. Apply below

Outcome + exact audience + “without” constraint remover + clear role label + direct next step. It
works because it answers “who is this for?" and “what do | get?” in one scan, removes the biggest
objection (time/business conflict), and ends with an action cue (“Apply”) that pre-frames a
premium, selective offer.

JOIN 490,000+ SUBSCRIBERS GETTING HIGH PERFORMANCE
TIPS EVERY TUESDAY AND FRIDAY

High-contrast, direct-response banner with one main offer (newsletter), big social proof number,
and one short URL. It works because it gives every profile visitor a low-friction first step even if
they're not ready to buy, and the simple layout stays readable on mobile.



PART 3

Content Strategy

PILLAR % WHAT CRUSHES EXAMPLES
H (o] u H n H
Simple systems 40 % Structured “system/blueprint” posts beat quick Post1  Post 2
people can follow “hack” posts. System-style posts average about
(training, food, 1.57x relative engagement (5 posts), while the Post 3
sleep, walking) quick-hack cluster averages about 0.43x (9

posts). The winners usually include clear rules, a
timeframe, and a small set of actions that feel
doable for busy people.

. o N . .
Longew?y + 25% Blg p.|ct%1re, CQntrarlan longevity commentary —
metabolic health wins inside this category: macro/stat-style posts

(big-picture takes, average about 2.22x relative engagement (6 Post 3

stats, culture) posts). In contrast, narrower “deep education”

explainers (like visceral-fat/insulin-resistance
style content) average about 0.64x (6 posts).
The best-performing angle is: one strong claim +
a few numbers + an opinion people want to

debate.
. o : . ——
Client . 259, Client stories are the strongest repeatable pillar: Post1  Post?
transformations case studies average about 1.81x relative
(proof, engagement (18 posts). The best subset ties the Post 3
before/after, hard transformation to professional outcomes

outcomes) (money/status/leadership presence) and spikes

even higher at about 2.52x (3 posts). The weaker
version is low-stakes “small swap” stories, which
average about 0.58x (3 posts).

Mindset + identity (9%, The top performers here are emotionally intense Post1  Post 2

(discipline, perspective shifts (about 2.98x for the strongest
perspective, life examples in this style) and short, quotable “life Post 3
rules) rule” posts (about 1.98x for the best one-liners).

This category drops when it drifts into generic
productivity advice (about 0.50x for the weaker
examples).


https://www.linkedin.com/posts/coachdango_most-people-quit-their-new-years-resolutions-activity-7412840349150138368-SFLO
https://www.linkedin.com/posts/coachdango_your-brain-fog-might-just-be-dehydration-activity-7420934053605978112-hBF9
https://www.linkedin.com/posts/coachdango_if-you-want-a-protocol-that-will-help-you-activity-7426973416211111936-_T9I
https://www.linkedin.com/posts/coachdango_the-most-underrated-longevity-test-is-holding-activity-7419726142129008640-TBCf
https://www.linkedin.com/posts/coachdango_an-estimated-6085-of-people-in-the-world-activity-7419484147020230656-yAgX
https://www.linkedin.com/posts/coachdango_a-common-side-effect-of-getting-healthy-is-activity-7415135483007000576-WA9g
https://www.linkedin.com/posts/coachdango_my-client-james-looked-normal-at-205-lbs-activity-7428423062263595008-7jL_
https://www.linkedin.com/posts/coachdango_my-client-lost-25-pounds-without-tracking-activity-7417310207686361088-PeOR
https://www.linkedin.com/posts/coachdango_my-client-refused-to-eat-fruit-for-2-years-activity-7415860644345769984-3wAX
https://www.linkedin.com/posts/coachdango_a-life-well-lived-is-one-thats-focused-on-activity-7412961130874056704-LjWf
https://www.linkedin.com/posts/coachdango_one-thing-i-never-imagined-as-a-kid-is-being-activity-7420509439763595264-3Ouj
https://www.linkedin.com/posts/coachdango_7-productivity-hacks-that-actually-work-activity-7418759349319249921-iCvs

PART 4

Conversion Strategy

Their Offer(s)

High-ticket body transformation coaching for entrepreneurs/founders/executives (application-
based; often started via DM fit checks).

The High Performance Journal (newsletter)

Free guides/protocols (lead magnets like visceral fat removal, metabolism, walking, sleep, creatine,
fast fat loss)

How They Promote in Posts

Calls to action show up in 98% of posts, usually placed at the end as a short "PS" after the main story or
protocol. The most common ask is newsletter subscription (58/100 posts), followed by free lead magnets
(26/100) and occasional direct coaching outreach via DM keywords (13/100, about once every 7-8 posts).
Posts with a CTA average about 1.34 relative engagement versus 0.15 without, but there are only 2 no-CTA
posts and they appear incomplete, so treat it as directional rather than a clean test.

Example 1 - Example 2 -» Example 3 -»

How They Promote in Profile

The profile runs a two-step CTA stack: the banner and Featured section push a low-friction newsletter opt-
in with big social proof, while the headline and About section push a higher-intent coaching application
("Apply") for people ready to buy. The result is simple: casual visitors subscribe; serious prospects apply
or start a DM conversation.

View Profile »


https://www.linkedin.com/posts/coachdango_my-client-mikes-doctor-showed-him-an-image-activity-7425886352774270977-fjgK
https://www.linkedin.com/posts/coachdango_weight-loss-hacks-i-know-at-46-that-i-wish-activity-7421900018262945792-G6YO
https://www.linkedin.com/posts/coachdango_i-got-my-abs-back-at-46-and-it-was-the-easiest-activity-7424074444123389952-zdKI
https://linkedin.com/in/coachdango

PART 5

Top 10 Posts

My 47-year-old client just watched his uncle get moved to a nhursing home
because he couldn't get up from his chair without help.

He tells a client story about watching an older relative lose independence, and uses it to reframe
fitness as “staying capable,” not just looking good. The post then translates common gym
movements into everyday abilities like standing up, picking things up, and playing with family.

3183 212 80

The US Government came out with the new food pyramid and it's 100x better
than the old one. Here's why:

He reacts to an updated “food pyramid” and compares it against the older guidance, arguing the
new approach is far better. He mixes societal stakes with a short set of concrete rules like
protein targets and reducing ultra-processed food.

2528 354 59

My client showed me his dad's death certificate. Heart attack at 55. His
grandfather's? 53.

He opens with a client facing a family pattern of early heart attacks, creating an urgent
“countdown” moment. Then he shares the client's measurable improvements across multiple
health markers and lists the repeatable habits that drove the change.

2235 140 62

My 52-year-old CEO client couldn't bend over to tie his shoes.

He shares an executive client's simple functional problem (can't tie shoes) and gives a tiny daily
mobility routine. He explains why it works by breaking down what sitting does to different parts
of the body and challenges readers to try it consistently.

1725 218 92

On the left is an MRI of a thigh muscle of a 23 year old. On the right is a 70 year
old.

He uses a striking MRl comparison to show how muscle quality changes with age. He adds one
key statistic about muscle loss over time and broadens the benefits of strength training beyond
looks.

1756 199 63

Looking like garbage is destroying your earning potential. Looking the part will
grow your business faster than ever.

He argues that appearance and physical presence affect business outcomes, including deals
and first impressions. Then he gives a short checklist of behaviors that improve how you show
up day-to-day.

1759 177 49


https://www.linkedin.com/posts/coachdango_my-47-year-old-client-just-watched-his-uncle-activity-7413565127523741696-Ivyp
https://www.linkedin.com/posts/coachdango_the-us-government-came-out-with-the-new-food-activity-7415377077408776192-_r5l
https://www.linkedin.com/posts/coachdango_my-client-showed-me-his-dads-death-certificate-activity-7424195200555827200-2thr
https://www.linkedin.com/posts/coachdango_my-52-year-old-ceo-client-couldnt-bend-over-activity-7417189509458575360-bXNl
https://www.linkedin.com/posts/coachdango_on-the-left-is-an-mri-of-a-thigh-muscle-of-activity-7425524034924208128-L8LX
https://www.linkedin.com/posts/coachdango_looking-like-garbage-is-destroying-your-earning-activity-7418276106589442048-x9XP

- One of my biggest mistakes when in the gym was using my workouts as a way of

osebration of what your by
cndo.

e punishing myself for what | ate.
He shares a vulnerable confession about using workouts as punishment and the shame cycle it
created. Then he introduces a turning-point conversation that reframes exercise as gratitude

and celebration, not self-attack.

1505 195 34

I'd rather walk 2 miles than run 2 miles. And it burns more belly fat than most
people realize.

He challenges the belief that hard workouts are always best and makes the case for walking as
a powerful fat-loss tool. He explains the idea in plain language, adds a real-world story, and
offers a specific walking protocol.

1330 241 82

| just heard something the other day and was completely gutted about it.

He tells a short story about a man who retired and died soon after, centering the regret of not
taking care of his body earlier. He asks readers to imagine the extra years they'd want with
family and points to basic health actions as the path.

ALUXURY THAT N0 ONE
REALIZES IS A LUXURY IS
HAVING ZERO HEALTH
PROBLENS.

1397 115 29

You've been lied to about aging. And how do | know? Because I'm watching 50-
year-olds move like they're 30. All due to a few simple actions.

He myth-busts common beliefs about aging and frames daily habits as something that either
speeds aging up or slows it down. He uses identity language to push a clear choice and asks
readers to publicly commit to one habit they'll drop.

1214 294 30
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https://www.linkedin.com/posts/coachdango_one-of-my-biggest-mistakes-when-in-the-gym-activity-7415739625761189888-u2qe
https://www.linkedin.com/posts/coachdango_id-rather-walk-2-miles-than-run-2-miles-activity-7428060668655939584-G1DY
https://www.linkedin.com/posts/coachdango_i-just-heard-something-the-other-day-and-activity-7416585110700965889-BSMT
https://www.linkedin.com/posts/coachdango_youve-been-lied-to-about-aging-and-how-activity-7417913808758771712-G-Dd
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