
CONTENT  STRATEGY

Divakar Vijayasarathy
Global Tax Strategy | Author | Thought Capitalist

35k followers View Profile

#1 SUCCESS  FACTOR

He turns big, high-stakes ideas into simple, picture-driven lessons that people can

understand in seconds, remember, and share. Then he reinforces that trust with a clear,

named point of view (Tax as Profit™) and strong profile proof (book + authority), so the

“sale” mostly happens through credibility and inbound interest—not hard pitching.

FORMAT  BREAKDOWN

Image 52% 820 avg reactions

Video 43% 440 avg reactions

Carousel 5% 470 avg reactions

7 Tactics You Can Steal

01 Use one picture that shows two opposite choices

02 Name the “brain thing,” then give a short checklist

03 Explain the hidden reason behind something people complain about

12
POSTS  / WEEK

3 AM, UTC

MAIN  POSTING  TIME
600

AVG  REACTIONS

135 comments

28%
CALL-TO-ACTION

FREQUENCY

https://linkedin.com/in/divakar-dvs


04 End with a question people can answer from real life

05 Show the upside, then list the price people forget to count

06 Turn one idea into a short “mini essay” on an image

07 Sell by teaching your named framework, not by pushing a link



PART  1

7 Tactics You Can Steal

1 Use one picture that shows two opposite choices

Many of his biggest posts are built around a single image that shows a clear “this vs that” contrast

(two labels, two characters, two viewpoints). This works because people understand it in one

second, pick a side, and share it as a shortcut for a bigger idea. It also matches the format that

performs best overall: image posts average 1.447x relative engagement versus 0.740x for videos.

To copy it, pick one hard topic, reduce it to two opposing options, put those two labels on a simple

graphic, then use the caption to explain the tradeoff.

Example 1 → Example 2 → Example 3 →

2 Name the “brain thing,” then give a short checklist

His top performers often label the hidden mechanism (a bias or psychology term) and immediately

translate it into a few bullets people can use. That “name + checklist” combo is measurable: in

personal psychology posts, concept/bias/framework posts average 1.613x relative engagement

versus 1.362x for the rest of that pillar. It works because a label gives people language they can

repeat, and bullets make it feel practical instead of philosophical. To do it, lead with the label,

explain it in one sentence, then list 3–6 signs and 3–6 fixes.

Example 1 → Example 2 → Example 3 →

3 Explain the hidden reason behind something people complain about

Several high performers take a common frustration (micromanagement, resignations, unfair pay

gaps) and explain the real reason it happens in plain terms. This works because it turns a rant into

an “aha,” and “aha” posts get shared by people who want to sound smart without being mean. You

can see it in the strongest leadership pocket: mechanics-first leadership posts average 1.726x

relative engagement versus 1.070x for generic reminders. To copy it, start with the complaint, then

explain the incentive or human reaction causing it, then finish with a short “do this instead” list.

Example 1 → Example 2 → Example 3 →

https://www.linkedin.com/posts/divakar-dvs_freedom-perspective-psychologyofchoice-activity-7426449263305449472-Zt7-
https://www.linkedin.com/posts/divakar-dvs_socialbias-eq-psychology-activity-7418837916027875328-sSM8
https://www.linkedin.com/posts/divakar-dvs_perfection-journey-strength-activity-7408692804815802369-_lZR
https://www.linkedin.com/posts/divakar-dvs_wisdom-growthmindset-eq-activity-7406517311525900288-pLc_
https://www.linkedin.com/posts/divakar-dvs_leadershippsychology-mindset-micromanagement-activity-7424274440261193728-cH4u
https://www.linkedin.com/posts/divakar-dvs_psychology-eq-attitude-activity-7412679496992174080-6sV-
https://www.linkedin.com/posts/divakar-dvs_hr-financialimplications-management-activity-7410144840950272000-lkKq
https://www.linkedin.com/posts/divakar-dvs_workplace-psychology-financialleadership-activity-7406154560240500736-pX1f
https://www.linkedin.com/posts/divakar-dvs_tax-strategy-activity-7414853864178368512-azP0


4 End with a question people can answer from real life

He often finishes with a simple self-reflection question that invites people to share their own story

instead of debating facts. This is his most common CTA style: about 25 out of 88 posts (28.41%)

use an end-of-post reflection question. In this sample, CTA posts average 0.99x relative

engagement versus 1.16x without CTAs, so the best use is selective: add the question on posts that

are already strong and emotionally clear. To copy it, write a question that’s easy to answer in one

sentence but meaningful enough that people want to explain themselves.

Example 1 → Example 2 → Example 3 →

5 Show the upside, then list the price people forget to count

A repeat pattern is “this looks good… but here’s what it costs,” which makes the post feel honest

and grown-up. It works because people don’t share perfect optimism; they share accurate

tradeoffs they wish they’d known earlier. You see this even inside tax content, where the better-

performing posts tend to lead with a reframe and a real-world cost, while more repetitive caution

posts are the weakest pocket (6 posts average 0.562x relative engagement). To copy it, pick one

popular goal, list 3–6 hidden prices, then end with a line about choosing the price on purpose.

Example 1 → Example 2 → Example 3 →

6 Turn one idea into a short “mini essay” on an image

His reach is powered by image-led text essays: images average 1.447x relative engagement versus

0.740x for videos and 0.798x for carousels. This works because the image carries the thesis for

skimmers, while the caption rewards people who stop and read. It also makes the content easier to

reshare because the key point is “baked into” the post. To copy it, write your main point as one bold

sentence for the image, then use the caption for the explanation and bullets.

Example 1 → Example 2 → Example 3 →

7 Sell by teaching your named framework, not by pushing a link

He rarely hard-sells in posts; instead he repeats a named point of view (Tax as Profit™) so people

remember him and reach out. In the provided 88-post sample, only 6 posts (6.82%) are explicitly

framework-branded promotions; the other 93.18% are authority/value posts, which keeps trust high.

This works because readers don’t feel “sold,” but they still learn to connect the problem to his

name. To copy it, name your method, use it in a few teaching posts each month, and let your profile

(banner/Featured/About) carry the stronger conversion assets.

Example 1 → Example 2 → Example 3 → Profile →

https://www.linkedin.com/posts/divakar-dvs_psychology-meaning-eq-activity-7413768122199035904-fwfK
https://www.linkedin.com/posts/divakar-dvs_what%E2%80%99s-guiding-your-decisions-right-now-freedom%E2%80%A6-or-fear-activity-7422617011295264769-fv4v
https://www.linkedin.com/posts/divakar-dvs_lifelessons-psychology-overthinking-activity-7429349875496091648-bqEj
https://www.linkedin.com/posts/divakar-dvs_selfleadership-outgrowtheroom-mindset-activity-7417026547041243137-zZQn
https://www.linkedin.com/posts/divakar-dvs_dubai-isnt-a-tax-free-paradise-its-a-toll-activity-7421911698019704832-ZZ3v
https://www.linkedin.com/posts/divakar-dvs_the-real-cost-of-tax-havens-isnt-always-activity-7432763888426930178-wRcG
https://www.linkedin.com/posts/divakar-dvs_taxasprofit-wealthmindset-founderthinking-activity-7411954206737076224-7V_g
https://www.linkedin.com/posts/divakar-dvs_clear-beats-clever-activity-7419925531137212416-8GUV
https://www.linkedin.com/posts/divakar-dvs_taxasprofit-taxalignment-mindsetshift-activity-7407971220824006656-cYtE
https://www.linkedin.com/posts/divakar-dvs_taxasprofit-wealthstrategy-foundereducation-activity-7413041729974505473-qPQd
https://www.linkedin.com/posts/divakar-dvs_when-wealth-becomes-a-liability-activity-7417515908484726784-j44u
https://www.linkedin.com/posts/divakar-dvs_taxasprofit-mindsetmatters-economicbehavior-activity-7406879718173691904-sj0T
https://linkedin.com/in/divakar-dvs


PART  2

Profile Breakdown

HEADLINE  FORMULA

Global Tax Strategy | Author | Thought Capitalist

[High-stakes niche or outcome] | [Credibility marker people recognize fast] | [Memorable point-of-

view title]. Why it works: it answers “what do you do?” (Global Tax Strategy), “why trust you?”

(Author), and “what makes you different?” (Thought Capitalist) in one scan, so multiple buyer types

can self-select quickly without needing to read the About section.

BANNER  STRATEGY

Dark, premium “book hero” banner + big book title + third‑party proof badges (Amazon #1 Best

Seller, Forbes Books). Why it works: it gives instant validation for the “Author” claim, makes the

creator’s framework feel like a real product (not just opinions), and offers a clear first step for cold

visitors (the book) even when posts don’t include sales links.



PART  3

Content Strategy

PILLAR % WHAT CRUSHES EXAMPLES

Personal
psychology & self-
mastery (mindset,
habits, resilience)

39% The strongest pocket is when a post names a

specific psychology concept/bias/framework
and then explains it in plain language: 11 posts

average 1.613x relative engagement versus 23
other posts in this pillar averaging 1.362x. The

weakest pocket is more generic reminders about
attention/mental load/identity: 4 posts average

1.025x, suggesting this audience rewards “give
me a label + a usable model” more than vague

motivation. Image-led essays are the main
engine here (images average 1.447x relative

engagement overall), because the idea lands
even if someone only skims.

Post 1 Post 2

Post 3

Leadership &
workplace
psychology
(culture, retention,
management)

14% Within leadership, “how it works” beats “be a
good leader.” Mechanics-first posts about trust,

autonomy, psychological safety, and
encouragement average 1.726x relative

engagement (5 posts) versus 1.070x for more
generic leadership reminders (5 posts). The

winning pattern is simple: name the behavior,
explain the human reaction it creates, then give a

short checklist of what to do instead—people

save and share checklists because they can use

them on Monday morning.

Post 1 Post 2

Post 3

Tax as Profit™ /
global tax strategy
& wealth decisions
(incentives,
jurisdictions,
structures)

48% This pillar is the biggest share of output, but it’s

more hit-or-miss than psychology/leadership.
The stronger pocket (8 posts with relative

engagement ≥0.83) averages 0.858x and
typically starts with a contrarian hook plus a

clear reframe (tax as alignment/incentives, not
avoidance). The weakest pocket (6 posts with

relative engagement ≤0.68) averages 0.562x and
tends to feel more repetitive or cautionary, with

fewer fresh mechanics or decision tools; one
post is an extreme low outlier at 0.07x. The posts

that do best make tax feel like a decision
framework you can use, not a warning you

already heard.

Post 1 Post 2

Post 3

https://www.linkedin.com/posts/divakar-dvs_dunningkrugereffect-learningcurve-personalgrowth-activity-7424636772506091520-pbFh
https://www.linkedin.com/posts/divakar-dvs_mindsetshift-psychologyofsuccess-attentioneconomy-activity-7423912044476801024-X-Zv
https://www.linkedin.com/posts/divakar-dvs_personalgrowth-eq-psychologyofsuccess-activity-7420287914791579649-UpdO
https://www.linkedin.com/posts/divakar-dvs_leadership-psychologicalsafety-companyculture-activity-7431885702725931010-b78f
https://www.linkedin.com/posts/divakar-dvs_leadershipdevelopment-psychology-eq-activity-7425005454092632064-gsa5
https://www.linkedin.com/posts/divakar-dvs_actions-responsibility-accountability-activity-7409181229515812864-ZsAU
https://www.linkedin.com/posts/divakar-dvs_entrepreneurmindset-wealthstrategy-taxoptimization-activity-7415580615640838144-VfbG
https://www.linkedin.com/posts/divakar-dvs_low-taxes-cant-replace-a-real-ecosystem-activity-7432039095842795520-ViHc
https://www.linkedin.com/posts/divakar-dvs_india-just-replaced-litigation-with-trust-activity-7424428985335472128-ka9-


PART  4

Conversion Strategy

Their Offer(s)

DVS Advisory Group / Tax as Profit™-led global tax strategy and structuring advisory

Book: “Don’t Just Pay Taxes: How Conscious Entrepreneurs Profit From Tax” (promoted on the

profile banner)

Thought leadership platform opportunities implied by author positioning (speaking/ideas)

How They Promote in Posts

CTAs are mostly soft, end-of-post reflection questions designed to start conversations, not close a sale.

Frequency is about 25 out of 88 posts (28.41%), and in this sample posts with CTAs average 0.99x relative

engagement versus 1.16x without CTAs (about 15% lower), so the account’s growth is driven more by

shareable value posts than by “ask” posts. Direct-response CTAs like “book a call” or “DM me” are rare in

the provided posts; conversion is mainly indirect through authority, frameworks, and inbound messages.

Example 1 → Example 2 → Example 3 →

How They Promote in Profile

The profile does the heavy lifting for conversion: the banner is a clear “product surface” for the book with

strong third-party proof, and the headline signals premium global tax strategy authority. The About section

builds trust with a founder story, global footprint, and a named framework, but it does not include a clear

next-step CTA (no visible booking link/email in the provided text). The Featured section highlights a high-

engagement post rather than a direct offer or book link, which can add friction for high-intent visitors who

want an obvious next click.

View Profile →

https://www.linkedin.com/posts/divakar-dvs_consistencyoverperfection-eq-habits-activity-7432610543053680640-AwTF
https://www.linkedin.com/posts/divakar-dvs_culture-taxes-participation-activity-7410505611022577665-POF0
https://www.linkedin.com/posts/divakar-dvs_taxincentives-smartmoney-businessstrategy-activity-7416667169448521728-YArD
https://linkedin.com/in/divakar-dvs


PART  5

Top 10 Posts

1 Most of us don’t stop growing because we lack information.

This post argues that growth stalls because people become too certain they already know, not

because they lack access to information. It names a clear psychology idea (“cognitive closure”),

uses a simple visual contrast, and then gives practical rewrites that readers can apply to work

and life immediately.

1739 242 173

2 People don’t give their best when they are watched.

This post critiques micromanagement by contrasting “watched” workplaces with “trusted” ones.

It explains the human reaction in simple biology/psychology terms and lists what

micromanagement produces versus what strong leaders do instead.

1651 188 134

3 The best organizations don’t just spend to attract talent. They invest to honor the
people who’ve already proven their value.

This post explains why companies often pay more attention to hiring than to rewarding loyal

internal talent. It breaks down the budget and incentive logic behind the behavior and then lists

the hidden business costs of ignoring retention.

1367 174 111

4 Everyone sees the flight. Few see the cost.

This post uses a single scene with two opposing interpretations to explore freedom as a

tradeoff. It makes the “cost of freedom” concrete with a list of what people give up when they

choose a less common path and ends by prompting self-reflection.

1183 178 86

5 Sometimes the bravest thing you can do is quietly outgrow the room you are in
and walk out without burning it down.

This post is about outgrowing a comfortable social or professional circle that isn’t pushing you

forward. It avoids villainizing others and instead gives a clear checklist of “static” behaviors that

signal you might be shrinking to fit the room.

1185 171 74

6 We are taught to admire the unbroken.

This post challenges the idea that perfection is the most admirable state. It uses a simple object

metaphor to argue that repaired, tested people and things often feel more real and more

connecting than flawless ones.

1133 186 66

https://www.linkedin.com/posts/divakar-dvs_wisdom-growthmindset-eq-activity-7406517311525900288-pLc_
https://www.linkedin.com/posts/divakar-dvs_leadershippsychology-mindset-micromanagement-activity-7424274440261193728-cH4u
https://www.linkedin.com/posts/divakar-dvs_hr-financialimplications-management-activity-7410144840950272000-lkKq
https://www.linkedin.com/posts/divakar-dvs_freedom-perspective-psychologyofchoice-activity-7426449263305449472-Zt7-
https://www.linkedin.com/posts/divakar-dvs_selfleadership-outgrowtheroom-mindset-activity-7417026547041243137-zZQn
https://www.linkedin.com/posts/divakar-dvs_perfection-journey-strength-activity-7408692804815802369-_lZR


7 A fish 🐟 wishing it could fly.

This post tackles comparison using a two-character metaphor (each wanting what the other

has). It names the bias behind it and then guides readers toward focusing on their own strengths

with a simple identity question.

1086 197 83

8 In finance, people don’t quit the numbers.

This post reframes resignations as the final “entry” in an emotional ledger leaders ignored. It

lists early warning signals and argues that strong leadership must understand psychology, not

just performance metrics.

1067 205 72

9 Most birds respond to rain the same way we respond to problems,

This post uses a nature metaphor to explain how people respond to pressure and discomfort. It

reframes stress as driven by interpretation and offers a simple mental model for changing that

interpretation.

1045 188 73

10 Meaning isn’t found in big moments; it’s built by how present you are today

This post argues that meaning comes from daily presence rather than rare “big moments.” It

uses familiar cultural references as contrast and ends with a simple question about how the

reader is showing up today.

1027 184 74
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